
Social Marketing and 

Social Media 
Start Strong: Building Healthy 

Teen Relationships 



Objectives 
 Broad understanding of social marketing to 

promote healthy relationships 

 Understand how the emergence of digital 

devices and mobile services has changed the way 

we think and learn; how these tools have 

enabled us as advocates to advance our message 

 Learn the best way to reach and engage teens 

through social media 

 Learn best practices for engaging media to 

promote healthy relationships messages 



Name that Term 

 



Name that Term 

 



Name that Term 

 



Name that Term 

 





Social Marketing 



Targeting Audiences 

VS 



WHAT WAS THE 

DEFINING  

EVENT 

OF YOUR 

GENERATION? 



 

for your students, 

it has been the 

rapid growth of 

the social web 

over the last 

decade.  



check this out:  



> 1 Million 



1 Billion 



if your students are in high school or younger, 

they grew up in a 24-7 connected culture 



you are educating the first generation of  

digital natives 



and it’s a whole new world… 
 



with new challenges 
 

nothing is private 

it’s easy to be 

mean 

runaway digital 

footprint 



with new challenges 
 

it’s all about your 

story 

it’s easy to be an 

upstander 

everyone can 

create and share 



with new challenges 
 

it’s all about your 

story 

it’s easy to be an 

upstander 

everyone can 

create and share 



these digital changes are changing 

who they are… 

…and it’s not all bad. 



of teens go online to get news 

about current events or politics. 



 

“I can find out 

anything..especially 

when it happens all of 

a sudden, like on the 

news. I just go onto 

Twitter and everyone 

is talking about it.  

    

 -Grace, 16 



share original content online 



“Me and my 

cousins will make 

up dances and put 

them on YouTube. 

Then other kids 

will give us shout 

outs and tell us 

how we can 

improve our moves. 

   -

Jaylin, 14  



have commented on content 

that a friend published online 



On Tumblr, me and my 

girls write about 

what’s going on in our 

lives. I’ll talk back if I 

see something that’s 

on the real or messed 

up. We always know 

where things stand.  

    

 -Jade, 15 



the create & share 

generation 

the constant feedback 

generation 

How can we 

create 

teaching 

and 

learning 

tools that 

are 

relevant to 

this 

generation? 



BE THE ANSWER 

TO THEIR 

PROBLEM  





SET YOUR MIND 

TO THE  

“CREATE/SHARE” 
STATION. 





Keep it Simple! 

 Think “T-shirt 
slogans” 

Quotes 

 “Like/RT if you…” 

Go off topic 
sometimes to 
promote engagement 

Measure success 
differently 

 Cross-promote 
regularly 



Make it “Shareable” 
 Statistics 

 Useful links and resources 

 Active online communities 

 Inspirational pictures 

 



WEBSITES 



It all works together 



Healthy Teen 

Break-Ups 

Summit 

Myoscars 

Art Show 

Denim Day 

in LA, NY & USA 

Broken Harmonies 

Taking Control 
 

 

Don’t U Luv Me? 

The Outrage 

Texting 4 Life 

Changing Lives Youth 

Theatre Ensemble  

Films 
Awareness  

Campaigns 

Workshops 
Events 

Performance Groups 

Contests 

Blogs 

Essays 

Stories 

PSA’s  

Poetry 

SLAM 



Promote event 
on website 

Posters 
promoting 
event – see 
details at 
website 

Hand out 
materials at 

event with web 
address 

Pictures and 
videos of those 

at the event 

Kids go to 
website to see 
themselves, 

vote,  and tell 
their friends 







            AAP ADVOCATES FOR SAFER MEDIA AND MUSIC 

LYRICS 

“On average, American youth listen to music from 1.5 to 2.5 hours 

per day, and an analysis of at-risk youth revealed they listen up to 6.8 

hours per day. Studies have shown that a preference for certain types 

of music or music videos with explicit references to drugs, sex or 

violence can be associated with negative effects on schoolwork, 

behavior and emotions. Heavy metal and hard rock music have also 

been associated with increased suicidal risk, depression and 

delinquent behavior.” 







The “magic formula” is… 



Know what’s making news 





Involve creative people 



Be a credible messenger 



Move at their speed 



Be innovative (and take risks) 



Start Strong Idaho 

“New Moon is a pop-culture           

tsunami.”  
Julia Sharkey, Teen InterACTivist 

 

At the midnight premiere of New Moon on 

November 19th, Start Strong Idaho teens 

conducted a survey at theaters in the Boise 

area.  

 

 



Opportunities to Talk 

Teachable moment for 

parents and their pre-teens 

and young teens on building 

healthy teen, vampire, and 

werewolf relationships. 

A way to talk about 

relationships without 

invading a pre-teen or young 

teen’s privacy. 



It’s in the packaging 



Luck 



Build relationships and be collegial 



Start Strong Atlanta 

//localhost/Start Strong ATL on CNN re/ TDV/ 3:1:11 http/:www.cnn.com:video


Tapping into Current 

Events 



Visit our websites:  
Startstrongteens.org  and  Startstrongparents.org 

www.KeepItStrongATL.org (Atlanta)  

www.startstrongaustin.org (Austin) 

www.bphc.org/programs/cafh/violenceprevention/strartstrong (Boston) 

www.myospace.org (Bridgeport)  

www.startstrongbronx.org (Bronx)  

www.startstrongidaho.com (Idaho)  

www.startstrongindy.com (Indianapolis) 

www.youthoverviolence.org (Los Angeles) 

www.myjane.org (Oakland) 

www.hkupwithrespect.com (Rhode Island) 

www.startstrongwichita.org (Wichita) 

http://www.keepitstrongatl.org/
http://www.startstrongaustin.org/
http://www.bphc.org/programs/cafh/violenceprevention/strartstrong/Pages/Home.aspx
http://www.myospace.org/
http://www.startstrongbronx.org/
http://www.startstrongidaho.com/
http://www.startstrongindy.com/
http://www.youthoverviolence.org/
http://www.myjane.org/
http://www.hkupwithrespect.com/
http://www.startstrongwichita.org/

